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CLICK THE
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LEARN MORE
ABOUT
ADVENT
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https://vimeo.com/1075423438

ADVENT CREATES EXPERIENCES THAT MOVE PEOPLE °©
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THE TRADELINE THREE

YOUR STORY IS YOUR DRIVE IMPACT BY C.A.R.E FRAMEWORK
SUPERPOWER. BEING INTENTIONAL

Make sure any technology you
Storytelling and emotional Start at the end. What do you install in your spaces follow the
connection are tools to combat want your audiences to Think, CARE framework.
the challenges your institutions Feel, Remember, Do?

face. Intentional use of
technology can help you leverage
these things.
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ASS etWOR KS Solutions v Resources v About Us v Q Let's Talk

Facilities

The Coming
Enroliment Cliff: Why
Facilities Readiness
Matters More Than
Ever

Kristina Espinet
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Advocates worry that the promis
out of reach.

By The Hechinger Report Contributor Feb. 9,
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Executive Overview

(% JN:

Early Cost Concerns Are Reshaping College Search

Families are scrutinizing college cost earlier and more intensely than ever before, reshaping how
students search, apply, and ultimately enroll. As cost concerns increasingly influence how families
evaluate colleges, enrollment leaders must adapt their strategies to better address affordability,
communicate value, and engage families across the enrollment journey.

Family views are shifting amid a tough budget climate for higher ed:

Skepticism is rising

Families are increasingly
questioning the value of higher

b
Z

education.
? FAFSA issues add confusion
. FAFSA updates are making it more

w difficult and confusing for students
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Funding cuts drive up costs

Many colleges must raise prices,
deepening financial concerns.

Value is harder to communicate

These pressures make it more
difficult for colleges to explain cost
and return on investment.



THESE CHALLENGES
ARE YOUR
OPPORTUNITIES.
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THE VALUE STUDENTS 8 /> FACULTY, STAFF,
N . RESEARCHERS
™
INTERSECTION °  AUDIENCE
ALUMNI -/ //ﬁ PRIVATE

SECTOR

We unlock the value between:

e The student/alum/recruit’s desire for
elevated experiences.

e The donor’s desire for recognition of

their story. SCHOOL . : DONOR

» The institution’s desire for success,
revenue and magnetic experiences. h S
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Why Certain Experiences Have Extraordinary Impact
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“YOU CAN BE THE ARCHITECT OF

MOMENTS THAT MATTER.”
— CHIP & DAN HEATH

CHIP HEATH & DAN HEATH

The bestselling authors of SWITCH and MADE TO STICK
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YOUR
BRAND IS
NOT THE
HERO

HOW STORY WILL

REVOLUTIONIZE

YOUR MARKETING

DONALD MILLER

BRAND
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And Meets
a Guide

A Character

Has a Problem
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And Calls
Them to Action

Who Gives
Them a Plan .
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That Ends

in a Success

That Helps Them
Avoid Failure



Welcome,

to the Dr. Allen and Charlotte Ginsburg
Human-Centered Computation Hall

CLICK THE
e (~# MAGETO =
() | LEARN MORE
=7 ABOUT
ADVENT’S
WORK AT
USC’S
GINSBURG
HALL

RSO M INGEK ADVENT
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https://adventmovespeople.com/projects/viterbi-school-of-engineering-ginsburg-hall/
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https://collegechoicestudy.com/

*

<.
s

APPEAL TO
LOGIC
AND REASON

 J

\J

L
a
u
|
L]
N

a4

®» ®© ®© ©

L 2
L 4

L 4

=
“‘lllll.» @)
L 2

FEEL REMEMBER D O

THINK

CTION

<

S

- =
0«
<

-
<

< <

NOT

BV x @

| UNIVERSITY OF WYOMING X ADVENT

TRADELINE, INC.



DIGITAL INSTALLATIONS:
TECHNOLOGY VS.
CONTENT







THE TRADELINE THREE

YOUR STORY IS YOUR DRIVE IMPACT BY C.A.R.E
SUPERPOWER. BEING INTENTIONAL

Make sure any technology you
Storytelling and emotional Start at the end. What do you install in your spaces follow the
connection are tools to combat want your audiences to Think, CARE framework.
the challenges your institutions Feel, Remember, Do?

face. Intentional use of
technology can help you leverage
these things.

TRADELINE, INC. | UNIVERSITY OF WYOMING X ADVENT %KU\Y/ x @



C.A.R.E
FRAMEWORK
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https://adventmovespeople.com/projects/jack-c-massey-center/
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MULTIPURPOSE [!i]

At Belmont,
You Belong

Welcome
Kiosk

Welcome/
Belonging

Welcome/
Belonging

Welcome
Kiosk

Exemplify

Recording Christ (Ca re
Booth ‘

Belmont
101 (cont’d)
A Guide to
Belmont

Ripple Effect
(Alumni

PhOtO 7 Success)
Moment /

Belmont
Belmont

101

Pride

v
Wow /

Data Welcome

BELMONT UNIVERSITY | JACK C. MASSEY CENTER
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Success)
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EXPERIENCE KEY
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C.A.R.E
AMAZE.

SURPRISE & DELIGHT.
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CLICK THE W
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MORE ABOUT
ADVENT’S WORF

AT OREGON'’S
STUDENT
WELCOME
CENTER



https://adventmovespeople.com/projects/university-oregon-0/




UNIVERSITY OF OREGON | STUDENT WELCOME CENTER
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C.A.R.E
REWARD.

LET YOUR AUDIENCE
TAKE THE WHEEL.
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https://adventmovespeople.com/projects/stanford-university/
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C.A.R.E
ENGAGE.

GO BEYOND A
TRANSACTION OF
INFORMATION.
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'UND’S NISTLER

WORK AT o

GRAND LOBBY

UNIVERSITY OF NORTH DAKOTA | NlST’LER COLLEGE OF BUSINESS

i B


https://adventmovespeople.com/projects/und-nistler/
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https://adventmovespeople.com/projects/gateway-center/

C.A.R.E
CURATE.

PLAN THE AUDIENCE
JOURNEY.
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C.A.R.E
AMAZE.

SURPRISE & DELIGHT.

TRADELINE, INC. | UNIVERSITY OF WYOMING X ADVENT ﬁU\Y/ x @






-




C.A.R.E
REWARD.

LET YOUR AUDIENCE
TAKE THE WHEEL.
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C.A.R.E
ENGAGE.

GO BEYOND A
TRANSACTION OF
INFORMATION.
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THE TRADELINE THREE

YOUR STORY IS YOUR DRIVE IMPACT BY C.A.R.E
SUPERPOWER. BEING INTENTIONAL

Make sure any technology you
Storytelling and emotional Start at the end. What do you install in your spaces follow the
connection are tools to combat want your audiences to Think, CARE framework.
the challenges your institutions Feel, Remember, Do?

face. Intentional use of
technology can help you leverage
these things.
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