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CLICK THE 
IMAGE TO 
LEARN MORE 
ABOUT 
ADVENT

https://vimeo.com/1075423438


ADVENT CREATES EXPERIENCES THAT MOVE PEOPLE ®
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A DV E N T  H A R N E S S E S

TO  I N S P I R E  A N D  D R I V E  VA L U E

RESEARCH TECHNOLOGY STORYTELLING
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STEAL 
OUR  
PROCESS.

TRADELINE, INC. |  UNIVERSITY OF WYOMING X ADVENT



YOUR STORY IS YOUR 
SUPERPOWER. 

Storytelling and emotional 
connection are tools to combat 
the challenges your institutions 
face. Intentional use of 
technology can help you leverage 
these things. 

DRIVE IMPACT BY 
BEING INTENTIONAL 

Start at the end. What do you 
want your audiences to Think, 
Feel, Remember, Do? 

C.A.R.E FRAMEWORK 

Make sure any technology you 
install in your spaces follow the 
CARE framework.  

THE TRADELINE THREE

1 2 3
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THE CHALLENGES.
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Americans Are Losing Faith in College Education, 
WSJ-NORC Poll Finds

Confidence in value of a degree plummeted among women and senior citizens during pandemic
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THESE CHALLENGES 
ARE YOUR  
OPPORTUNITIES.
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YOUR STORY IS YOUR 
SUPERPOWER. 

Storytelling and emotional 
connection are tools to combat 
the challenges your institutions 
face. Intentional use of 
technology can help you leverage 
these things. 

DRIVE IMPACT BY 
BEING INTENTIONAL 

Start at the end. What do you 
want your audiences to Think, 
Feel, Remember, Do? 

C.A.R.E 

Make sure any technology you 
install in your spaces follow the 
CARE framework.  

THE TRADELINE THREE

1 2 32 3
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AUDIENCE 

SCHOOL DONOR

THE VALUE  
INTERSECTION™ 

We unlock the value between: 

• The student/alum/recruit’s desire for 
elevated experiences. 

• The donor’s desire for recognition of 
their story. 

• The institution’s desire for success, 
revenue and magnetic experiences.

CURRENT // 
PROSPECTIVE  

STUDENTS

CURRENT // 
PROSPECTIVE  

FACULTY, STAFF, 
RESEARCHERS

COMMUNITY 
MEMBERS

ALUMNI PRIVATE 
SECTOR
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“YOU CAN BE THE ARCHITECT OF 
MOMENTS THAT MATTER.” 
— CHIP & DAN HEATH 

ELEVATION 
PRIDE 
INSIGHT 
CONNECTION
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CLICK THE 
IMAGE TO 
LEARN MORE 
ABOUT 
ADVENT’S 
WORK AT 
USC’S 
GINSBURG 
HALL

https://adventmovespeople.com/projects/viterbi-school-of-engineering-ginsburg-hall/


YOUR STORY IS YOUR 
SUPERPOWER. 

Storytelling and emotional 
connection are tools to combat 
the challenges your institutions 
face. Intentional use of 
technology can help you leverage 
these things. 

DRIVE IMPACT BY 
BEING INTENTIONAL 

Start at the end. What do you 
want your audiences to Think, 
Feel, Remember, Do? 

C.A.R.E 

Make sure any technology you 
install in your spaces follow the 
CARE framework.  

THE TRADELINE THREE

1 2 31 3
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CLICK THE 
IMAGE TO 
LEARN MORE 
ABOUT 
ADVENT’S 
2025 COLLEGE 
CHOICE STUDY

https://collegechoicestudy.com/


T H I N K F E E L R E M E M B E R D O
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A P P E A L  T O
L O G I C

A N D  R E A S O N

B U I L D I N G
E M O T I O N A L

C O N N E C T I O N

K E E P  A N D  
S H A R E

A N  A C T I O N ,
N O T  A  T R A N S A C T I O N



DIGITAL INSTALLATIONS: 
TECHNOLOGY VS.  
CONTENT
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YOUR STORY IS YOUR 
SUPERPOWER. 

Storytelling and emotional 
connection are tools to combat 
the challenges your institutions 
face. Intentional use of 
technology can help you leverage 
these things. 

DRIVE IMPACT BY 
BEING INTENTIONAL 

Start at the end. What do you 
want your audiences to Think, 
Feel, Remember, Do? 

C.A.R.E 

Make sure any technology you 
install in your spaces follow the 
CARE framework.  

THE TRADELINE THREE

1 2 31 2
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C.A.R.E  
FRAMEWORK
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C.A.R.E  
CURATE.
PLAN THE AUDIENCE 
JOURNEY.  



BELMONT UNIVERSITY | JACK C. MASSEY CENTER

CLICK THE 
IMAGE TO 
LEARN MORE 
ABOUT 
ADVENT’S WORK 
AT BELMONT’S 
JACK C. MASSEY 
CENTER

https://adventmovespeople.com/projects/jack-c-massey-center/


KNOW

FEEL

REMEMBER

DO

Ripple Eff

Success)

Wow / 
Data 
Viz

Exemplify 
Christ (Care 
Packages)

At Belmont,  
You Belong

Performance 
Dais

Photo 
Moment /  
Belmont  

Pride

Welcome/
Belonging

Belmont 
101

Recording 
Booth

Massey 
Dedication

Ripple Eff

Success) 

Welcome 
Kiosk

Numerology

Welcome/
Belonging

Welcome/
Belonging

Belmont 
101 (cont’d)

Welcome 
Kiosk

Welcome 
Kiosk

EXPERIENCE KEY

A Guide to 
Belmont

BELMONT UNIVERSITY | JACK C. MASSEY CENTER
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C.A.R.E  
AMAZE.
SURPRISE & DELIGHT. 
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UNIVERSITY OF OREGON | STUDENT WELCOME CENTER

CLICK THE 
IMAGE TO LEARN 
MORE ABOUT 
ADVENT’S WORK 
AT OREGON’S 
STUDENT 
WELCOME 
CENTER

https://adventmovespeople.com/projects/university-oregon-0/


UNIVERSITY OF OREGON | STUDENT WELCOME CENTER



UNIVERSITY OF OREGON | STUDENT WELCOME CENTER



C.A.R.E  
REWARD.
LET YOUR AUDIENCE 
TAKE THE WHEEL. 
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STANFORD UNIVERSITY | HOME OF CHAMPIONS

CLICK THE 
IMAGE TO 
LEARN MORE 
ABOUT 
ADVENT’S 
WORK AT 
STANFORD’S 
HOME OF 
CHAMPIONS

https://adventmovespeople.com/projects/stanford-university/


STANFORD UNIVERSITY | HOME OF CHAMPIONS



C.A.R.E  
ENGAGE.
GO BEYOND A 
TRANSACTION OF 
INFORMATION. 
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UNIVERSITY OF NORTH DAKOTA | NISTLER COLLEGE OF BUSINESS

CLICK THE 
IMAGE TO 
LEARN MORE 
ABOUT 
ADVENT’S 
WORK AT 
UND’S NISTLER 
COLLEGE

https://adventmovespeople.com/projects/und-nistler/
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U N I V E R S I T Y  O F  W Y O M I N G  |  M A R I A N  H .  R O C H E L L E  G A T E W AY  C E N T E R
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CLICK THE 
IMAGE TO 
LEARN MORE 
ABOUT 
ADVENT’S 
WORK AT 
WYOMING’S 
GATEWAY 
CENTER

https://adventmovespeople.com/projects/gateway-center/


C.A.R.E  
CURATE.
PLAN THE AUDIENCE 
JOURNEY.  
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UNIVERSITY OF WYOMING | ROCHELLE GATEWAY CENTER



HOLD FOR STORYMAP 
OR FLOORPLAN 

KNOW

FEEL

REMEMBER

DO

EXPERIENCE KEY

UNIVERSITY OF WYOMING | ROCHELLE GATEWAY CENTER

Wow / 
Data 
Viz

Find your 
place in the 
Wyoming 

story
Commit

Photo 
Moment /  
Wyoming  

Pride

Living 
Room

Legacy 
Hall

Timeline

Rochelle 
Dedication

Ripple Eff

Success) 

Welcome 
Kiosk

Welcome/
Belonging

Energy 
101

Welcome 
Kiosk

Welcome/
Belonging
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C.A.R.E  
AMAZE.
SURPRISE & DELIGHT. 
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C.A.R.E  
REWARD.
LET YOUR AUDIENCE 
TAKE THE WHEEL. 
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C.A.R.E  
ENGAGE.
GO BEYOND A 
TRANSACTION OF 
INFORMATION. 
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YOUR STORY IS YOUR 
SUPERPOWER. 

Storytelling and emotional 
connection are tools to combat 
the challenges your institutions 
face. Intentional use of 
technology can help you leverage 
these things. 

DRIVE IMPACT BY 
BEING INTENTIONAL 

Start at the end. What do you 
want your audiences to Think, 
Feel, Remember, Do? 

C.A.R.E 

Make sure any technology you 
install in your spaces follow the 
CARE framework.  

THE TRADELINE THREE

1 2 3
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SCAN TO 
TELL US 
YOU’RE 
HERE!

GRACE 
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Client Engagement 
Manager

GRACE.JOHNSON@ADVENTMOVESPEOPLE.COM

TOBY 
MARLATT 
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Strategic Initiatives  

and Communications

TMARLATT@UWYO.EDU

FOUNDATION


