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Americans Are Losing Faith in College Education, 
WSJ-NORC Poll Finds

Confidence in value of a degree plummeted among women and senior citizens during pandemic



Gifts to Higher Education Dropped in Fiscal 23
Donations of $100 of less made up 43% of all charitable gifts to higher education institutions in fiscal year 2023.



YOU Belong in STEM
The U.S. Department of Education will host the YOU Belong in STEM National Coordinating Conference in Washington, D.C. 

as a key initiative for the Biden-Harris Administration.



Growing Gap in STEM Supply and Demand
Experts cite online learning, digital tools as ways to build inclusive and equitable STEM workforce





Overworked and Undervalued: 
Retaining Top Educators

40% of university faculty and staff saying they are either actively or passively looking for a new job



YOUR WORK MATTERS, 
NOW MORE THAN EVER



TRADELINE THREE 
1. Spaces are where the stories are made real, 

so be intentional about the stories you’re 
telling. 

2. Stories can become a competitive advantage 
in obtaining research funding. 

3. Breaking down the barriers between the 
work you’re doing and the stories you’re 
trying to tell.
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THE ACCOMPLISHMENTS
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IS ABOUT  
RESEARCH



THE STORY  
OF A BUILDING 
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THOSE STORIES



TRADELINE THREE 
#1: SPACES ARE WHERE THE STORIES ARE 
MADE REAL, SO BE INTENTIONAL ABOUT THE 
STORIES YOU’RE TELLING.



UNDERSTAND.
CREATE.
DEVELOP.
IMPLEMENT.

WE LISTEN 
Define the Project 

Uncover Your Distinctives 
Elevate Your Uniques

WE CREATE 
Solve Problems 

Develop Strategy 
Design Solutions

WE REFINE 
Sample Materials  

Assimilate Content 
Define the Details

WE BUILD 
Fabricate Displays 
Install Experience 

Exceed Expectations

SUSTAIN.WE SUPPORT 
Analytics & Updates 

Maintenance 
Engagement Support
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U N I V E R S I T Y  O F  A R I Z O N A  |  F U E L  W O N D E R  C A M P A I G N



THE UNIVERSITY OF ARIZONA’S FUEL WONDER CAMPAIGN 

$3 BILLION+ 
GOAL 

LARGEST CAPITAL CAMPAIGN IN SCHOOL HISTORY



STORYMINING



18 SESSIONS. 
23 STAKEHOLDERS. 
585 MINUTES OF INTERVIEWS.

STORYMINING RECAP:
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B E L M O N T  U N I V E R S I T Y  |  J A C K  C .  M A S S E Y  C E N T E R



17 FILMED INTERVIEWS | 26 INDIVIDUALS

BELMONT | Jack. C. Massey Center

1 BELMONT FAMILY STORY

April 8, 2024



MOMENTUM VIDEO



SCAN HERE FOR VIDEOSCAN HERE FOR VIDEO



AUDIENCE INSIGHT: 

Audiences represent who you are 
trying to reach, both in general and 
specific terms. We seek to 
understand WHY audiences 
resonate with your brand and HOW 
those emotional connections last 
over time.

BELMONT | Jack. C. Massey Center April 8, 2024
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BELMONT | Jack. C. Massey Center



BRAND EXPERIENCE: 

THINK. Appeal to logic and rational. 
FEEL. Emotional connections. 
REMEMBER. Keep and share. 
DO.  An action, not a transaction.

BELMONT | Jack. C. Massey Center April 8, 2024
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U N I V E R S I T Y  O F  W Y O M I N G  |  G A T E W AY  C E N T E R



An example of our in-house ideation sketches 
that would become the UW Wayfinding kiosks. 
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An example of our in-house coding that drives 
the UW Wayfinding kiosks.  
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TRADELINE THREE 
#2: STORIES CAN BECOME A COMPETITIVE 
ADVANTAGE IN OBTAINING RESEARCH 
FUNDING.



U N I V E R S I T Y  O F  S O U T H E R N  C A L I F O R N I A  |  G I N S B U R G  H A L L















USC VITERBI:  GINSBURG HALL

MAIN LOBBY: CONVERGENCE



USC VITERBI:  GINSBURG HALL

MAIN LOBBY: CONVERGENCE



USC VITERBI:  GINSBURG HALL

MAIN LOBBY: CONVERGENCE
VENN DIAGRAM DIGITAL 
DISPLAY HIGHLIGHTS THE 
CONVERGENCE AT USC VITERBI

MIXED MEDIA TELLS THE STORIES OF 
CONVERGENCE THROUGH THE 
COLLISION OF MINDS AND DISCIPLINES

USE FULL-SCREEN TAKEOVERS TO 
SHOW THE DEPTH AND BREADTH 
OF CONNECTIONS AT USC

CELEBRATE THE IMPACT 
AND POWER OF CROSS 
COLLABORATION THROUGH 
ALUMNI, FACULTY, & DONOR 
SPOTLIGHTS

A

B

C

D



USC VITERBI:  GINSBURG HALL

USE THE LARGE DIGITAL CANVAS TO 

SPOTLIGHT DONOR STORIES, BRINGING THEM 

TO LIFE WITH DRAMATIC VISUALS, MOTION 

AND ENERGY THAT APPROPRIATELY HONORS 

THEIR GIFTS TO VITERBI.  

THIS WOULD BE A KEY MOMENT FOR DONOR 

ENGAGEMENT DURING EVENTS ON CAMPUS, IN 

ADDITION TO SHOWING HOW THEIR 

CONTRIBUTIONS SUPPORT THE DAY-TO-DAY 

WORK HAPPENING WITHIN THE NEW 

GINSBURG HALL.

MAIN LOBBY: CONVERGENCE





U N I V E R S I T Y  O F  N O R T H  D A K O T A  |  N I S T L E R  C O L L E G E  O F  B U S I N E S S



THE NISTLER COLLEGE OF BUSINESS RAISED 

$50MM+ 
TOTAL 

IN PRIVATE FUNDS TO CONSTRUCT THE NEW FACILITY





























U N I V E R S I T Y  O F  G E O R G I A  |  D O N O R  R E C O G N I T I O N





TRADELINE THREE 
#3: BREAKING DOWN THE BARRIERS 
BETWEEN THE WORK YOU’RE DOING AND THE 
STORIES YOU’RE TRYING TO TELL.



U N I V E R S I T Y  O F  S O U T H E R N  C A L I F O R N I A  |  I N S T I T U T E  F O R  C R E A T I V E  T E C H N O L O G I E S















M E H A R R Y  M E D I C A L  C O L L E G E  |  S C H O O L  O F  A P P L I E D  C O M P U T A T I O N A L  S C I E N C E S









YOUR WORK MATTERS, 
NOW MORE THAN EVER



YOUR WORK IS CRITICAL 
TO YOUR UNIVERSITY’S 
SUCCESS



TRADELINE THREE 
1. Spaces are where the stories are made real, 

so be intentional about the stories you’re 
telling. 

2. Stories can become a competitive advantage 
in obtaining research funding. 

3. Breaking down the barriers between the 
work you’re doing and the stories you’re 
trying to tell.



Grace Johnson 
grace.johnson@adventmovespeople.com 

John Roberson 
john.roberson@adventmovespeople.com 


