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TRADELINE THREE 
1. Spaces can become a competitive advantage 

in persuading prospective students 

2. Spaces are where the stories are made real, 
so be intentional about the stories you’re 
telling 

3. Employ Best Practices that consistently lead 
to Great Outcomes
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18 SESSIONS. 
23 STAKEHOLDERS. 
585 MINUTES OF INTERVIEWS.

STORYMINING RECAP:
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AUDIENCE INSIGHT: 

Audiences represent who you are 
trying to reach, both in general and 
specific terms. We seek to 
understand WHY audiences 
resonate with your brand and HOW 
those emotional connections last 
over time.
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BRAND EXPERIENCE: 

KNOW. Appeal to logic and rational. 
FEEL. Emotional connections. 
REMEMBER. Keep and share. 
DO.  An action, not a transaction.
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An example of our in-house ideation sketches 
that would become the UW Wayfinding kiosks. 
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An example of our in-house coding that drives 
the UW Wayfinding kiosks.  
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USC Marshall School: Unique, “big” donor stories; experiential learning lab, student experience; “broad-based programming”
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Clemson University 
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College of William & Mary 
Colorado State University 
Columbia University 
Creighton University 
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Eastern Michigan University 
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Florida Atlantic University 

Florida State University 
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High Point University 
Holy Cross 
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Indiana State University 
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Liberty University 
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Lipscomb University 
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